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By JAMIE LEE

ORNAMENTAL fish export-
er Qian Hu Corporation yes-
terday reported a net profit
of $1.51 million for its sec-
ond gquarter ended
June 30, up 30.6 per cent
from a year earlier.

Tt expects sales and prof-
it to increase in the second
half on higher sales of ac-
cessories such as dog sham-
poo, fish food and fish tank
filters and sales of dragon
fish to the Chinese market.
it said.

Qian Hu plans to raise
the number of distribution
points in China to 150 from
100 by year-end.

Quarterly revenue was
up 5.1 per cent to $23.6 mil-
lion from the same guarter
n 2007.

The fish export business
expanded 4.4 per cent to
$11.8 million. Plastic manu-
facturing reported the big-
gest increase in revenue,
up 13.4 per cent to $3.06
million, thanks to a broader
customer base and a bigger
variety of plastic products.
which are mainly plastic
bags used to pack fish.

Earnings per share
(EPS) came in at 34 cents,
up five cents on a fully dilut-
ed basis.

Net profit for the first six
months rose 32 per cent to
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revenue to be equivalent to that of our ernamental

[fish business.”

$2.77 million, with sales ris-
ing 4.9 per cent to $46.6
million.

The fish export segment
- which makes up about
half of total sales - rose 5.2
per cent to $23.4 million,

The accessories seg-
ment - which contributes
more than 40 per cent of
revenue — was up 4.9 per
cent to $17.5 million.
Half-year EPS jumped 10
cents to 62 cenis.

“It is our intention to
Erow oW accessories reve-

nue to be equivalent to that
of our ornamental fish busi-
ne; cutive chairman
and mana;.,mg director Ken-
ny Yap said.

Qian Hu will boost effi-
clency at its Guangzhou fac-
tory and strengthen its re-
search and development ca-
pabilities 1o meet increas-
ing orders for its manufac-
tured products, he added.

The company has a mar-
ket value of $54 million.
The stock fell one cent yes-
terday to close at 13 cents.
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